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S H A P I N G  T H E  F U T U R E  T O G E T H E R

YEARS We’re celebrating our anniversary.
A year of celebration, full of surprises, awaits you.



S H A P I N G  T H E  F U T U R E  T O G E T H E R

YEARS A legacy of forward thinking

What started as a bookbindery is now a 
modern specialist media company. For 
100 years, we have supported people and 
industries with knowledge and inspiration. 
You, our readers, clients and partners, 
have helped shape this journey. We 
sincerely thank you for your trust and 
long-standing collaboration.

Celebrate this  
milestone with us
100 years of Gentner. We have big plans 
ahead. Join us and discover what our 
anniversary year has in store for you.
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Product and image ads
Nielsen IIIb (Baden-Württemberg)
Armin Gross
Alfons W. Gentner Verlag  
GmbH & Co. KG
Forststr. 131, 70193 Stuttgart
Phone +49 711 63 672-874
gross@gentner.de
www.gentner.de

Nielsen 1-7  
(except III b, Baden-Württemberg)  
atlas Verlag GmbH  
Bajuwarenring 19, 82041 Oberhaching 

Stefanie Wohllaib  
stefanie.wohllaib@atlas-verlag.de  
Phone +49 89 55241-131 

Maxime Lichtenberger  
maxime.lichtenberger@atlas-verlag.de  
Phone +49 89 55241-246 

www.atlas-verlag.de 

Recruitment and event ads
Ulrich Sillmann 
Phone +49 761 292 5885 
stellen@laborjournal.de

Editors
Dr. Ralf Neumann,  
Dr. Henrik Müller,  
Mario Rembold,  
Ulrich Sillmann (service section) 
Phone +49 761 286 869,  
redaktion@laborjournal.de 
www.laborjournal.de

Your contacts at the publishing houseContents

Contacts

Page 5 Testimonials

Page 6 Title profile

Page 7 Circulation and distribution analysis

Page 8 Magazine price list

Page 12 Formats and technical specifications

Page 13 Editorial calendar

Page 15 LJ Wall Calendar

Page 16  Website: Profile / usage data

Page 17  Website: Prices / forms of advertising

Page 18 Newsletter: Prices / forms of advertising

Page 19 Webinar packages

Page 20 Website: Online recruitment ads

Page 21 Your contacts



5

media information 2027

Testimonials

For once, we’ll let others do the talking 

Today we’re not writing an advertising text here, but letting others 
advertise for us. We received such great congratulations for our 
30th birthday – they speak for themselves. And for us.

“The Laborjournal is probably the only magazine in our department that is 
regularly picked up and leafed through by all professional groups – from 
technicians to directors. There is simply something for everyone, and 
sometimes it is only through the well-written overview articles that you 
find access to the previously unknown ‘cutting-edge science’ just around 
the corner. The Laborjournal magazine is on display in our departmental 
kitchen – another advantage, as you usually have some leisure time there 
and are in a good mood while reading. Congratulations on 30 successful 
years and I hope to be able to browse through the latest issues for a long 
time to come.”
Petra Schwille, Director, Max Planck Institute of Biochemistry, Martinsried

“Dear Laborjournal team, congratulations on 30 years of relevant, 
well-founded, independent and also amusing reporting on the ecosystem 
of the (molecular) laboratory. Three decades, that is really something to 
be proud of, and today it is anything but taken for granted. Laborjournal 
is not only an important source of information for researchers. As a 
representative of the biotechnology industry – and a biologist – I also find 
interesting reading material in every issue and therefore look forward to 
many more years of Laborjournal.”
Viola Bronsema, Managing Director, BIO Deutschland e.V.

“Laborjournal? – I’ve been an avid reader and fan since the 1990s, when 
I was still a PhD student. For me, it is the number one journal for the life 
sciences: interesting articles, well researched and written – always up-to-
date, relevant and important – independent and outspoken, with its own 
opinion and without blinkers – instructive but never preachy – an absolute 
must for everyone in the scene! I hope the Laborjournal will be around for 
at least another 30 years. Congratulations and keep it up!”
Carsten Lanwert, Managing Director of the German subsidiary of 
New England Biolabs

„Long before the word ‘excellence’ became a fetish in science, author 
Siegfried Bär introduced me to science policy when I was still a student 
with his book ‘Forschen auf Deutsch: Der Machiavelli für Forscher – und 
solche, die es noch werden wollen’ which won the ‘Science Book of the 
Year’ award in 1993. The following year, the first issues of Laborjournal 
were published – with the excellent Siegfried Bär, of course. Since then, 
the excellent Laborjournal has been monthly (enjoyable!) required read-
ing for me – as a family of scientists, we even subscribe to it privately at 
home. Staying consistently excellent and at the cutting edge of science 
for over 30 years is a feat that has eluded many a university! So nowa-
days, Laborjournal has become an indispensable part of the canon of 
German excellence. Perhaps we could even go so far as to call Laborjour-
nal the only truly excellent scientific institution in Germany? Here’s to 30 
years of Laborjournal!”
Björn Brembs, Professor of Neurogenetics, University of Regensburg
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1
1 Title: Laborjournal
2 Short characterisation:

Laborjournal reports on current developments in the life sciences in 
a fresh, hands-on style. Background reports, research results, com-
pany profiles, satirical columns and commentaries, regional news, 
comics, cartoons and citation rankings are the foundation of  Labor-
journal’s tremendous success with its readers. Its service sections 
are equally valued: job market, events calendar, product overviews, 
industry news and book reviews.

3 Target group:
Postdocs, heads of laboratories, heads of institutes, master‘s stu-
dents, diploma students, PhD students, staff of clinical research 
laboratories, senior physicians, scientific staff in industry, company 
founders, technical staff

Life scientists and medical researchers at: universities, non-university 
research institutes (MPI, FMI, DKFZ, …), university hospitals, industri-
al research laboratories, biotech companies, routine laboratories

4 Frequency: 10 issues

5 Format: DIN A4

6 Volume Volume 33, 2027

7 Subscription price: Free of charge for German  
non-profit institutions. 

Private subscribers 
(including postage) 
€111.90/year (Germany) 
€117.90/year (Europe) 
€121.90/year (Overseas)

8 Organ: –

9 Membership/Participation: –

10 Publishing house: Alfons W. Gentner Verlag GmbH & Co.KG 
P.O. Box 10 17 42, 70015 Stuttgart 
Forststraße 131, 70193 Stuttgart 
Phone +49 711 6 36 72-0 
www.gentner.de

11 Publisher: Alfons W. Gentner Verlag GmbH & Co. KG

12 Advertising: Armin Gross 
Alfons W. Gentner Verlag GmbH & Co. KG 
Forststr. 131, 70193 Stuttgart 
Phone +49 711 63 672-874 
gross@gentner.de 
www.gentner.de

atlas Verlag GmbH  
Bajuwarenring 19, 82041 Oberhaching  
Stefanie Wohllaib  
Phone +49 89 55241-131  
stefanie.wohllaib@atlas-verlag.de 

Maxime Lichtenberger  
Phone +49 89 55241-246  
maxime.lichtenberger@atlas-verlag.de  
www.atlas-verlag.de

Recruitment and event ads 
Ulrich Sillmann 
Phone +49 761 292 5885 
stellen@laborjournal.de

13 Editorial Staff: Dr. Ralf Neumann,  
Dr. Henrik Müller,  
Mario Rembold,  
Ulrich Sillmann (service section) 
Phone +49 761 286 869,  
redaktion@laborjournal.de 
www.laborjournal.de 

Magazine
Title profile
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2

4 Geographic distribution:
Copies

Germany 15,571

Abroad

Switzerland 984

Austria 813

Total distributed circulation 17,368

Magazine
Circulation and distribution analysis

1 Circulation control:
–

2 Circulation analysis: Print run (3rd quarter 2026):

Print run:� 17,400
Total distributed circulation:� 17,368
Subscriptions:� 1,786
Free copies:� 15,582
Remaining, archive and voucher copies: � 32

3 E-Paper:
Monthly circulation/visits (Period July 2026):� 307
Source: Google Analytics, counted only after consent

Laborjournal is available as an e-paper. Each issue is featured 
as a complete e-paper including all ads in a clickable form (online 
or offline version), so the reader is just one click away from your 
website. By linking your advert you will increase the range and the 
attention value of your website.

5 Sectors
University institutes 30.4 %

Non-university institutes (Max Planck Society, 
Leibniz Association, research centres, federal agen-
cies,…)

14.9 %

University hospitals 
(research labs, preclinical, …)

16.0 %

Related fields 
(pharmacology, pharmaceutics, chemistry, …)

7.6 %

Industry 
(pharma, biotech, food, …) 

30.7 %

Others 
(libraries, technical assistant schools, press, …)

0.4 %

100.0 %
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P

1 Advertisement formats and prices: The applicable statutory VAT rate must be added to all prices.

Format Basic price  
b/w in €

Type area formats 
Width × height in mm

Trim size 
Width × height in mm

Data format 
Width × height in mm 

incl. 3 mm bleed

1/1 page 5,290.– 180 × 260 210 × 297 216 × 303

Junior page 3,150.– 135 × 190 – –

1/2 page 2,950.–

 

↕     90 × 260 
↔  180 × 130

↕   102 × 297 
↔  210 × 148

↕   105 × 303 
↔  216 × 151

1/3 page 2,050.–

 

↕     60 × 260 
↔  180 ×   85

↕     70 × 297 
↔  210 ×   99

↕     73 × 303 
↔  216 × 102

Magazine
Price list no. 33, valid from 01.01.2027
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Format Basic price  
b/w in €

Type area formats 
Width × height in mm

Trim size 
Width × height in mm

Data format 
Width × height in mm 

incl. 3 mm bleed

1/6 page 1,070.–

 

1-col.   60 × 130 
4-col. 180 ×   40

– –

1/8 page 860.–

 

2-col.   90 ×   65 
4-col. 180 ×   33

– –

Inside front, inside 
back and back cover

5,750.– 180 × 260 210 × 297 216 × 303

PMagazine
Price list no. 33, valid from 01.01.2027
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P

2 Conference and course ads (published in the service section)

Format Basic price b/w in € Basic price 4c in €

1/1 page 185 x 260 2,470.– 3,020.–

1/2 page
↕     90 × 260 
↔  185 × 130

1,300.– 1,710.–

1/3 page   90 × 195 1,050.– 1,400.–

1/4 page   90 × 130 810.– 910.–

1/8 page   90 × 65 560.– 660.–

3 Recruitment ads

Format Basic price b/w in € Basic price 4c in €

1/1 page 185 x 260 2,470.– 3,020.–

1/2 page
↕      90 × 260 
↔  185 × 130

1,300.– 1,710.–

1/3 page   90 × 195 1,050.– 1,400.–

1/4 page   90 × 130 810.– 910.–

1/8 page   90 × 65 560.– 660.–

millimetre rates* Basic price b/w in € Basic price 4c in €

90 mm width 8.70 10.00

185 mm width 17.40 20.00

Recruitment ads will be 
published free of charge on 
our website for a period of one 
month. We offer free advert 
composition; simply send 
a text file and the required 
photos or graphics. 

For further information please 
call +49 761 292 5885  
or send an email to  
stellen@laborjournal.de

* Valid for recruitment and conference ads; bookable from 65 mm in height

Magazine
Price list no. 33, valid from 01.01.2027
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Surcharges:
Preferred positions
Mandatory placement 
requirements: 

10% surcharge  
on the b/w basic price

Colour surcharges (non-discountable)

Per (visible) colour, Euro scale� €410

4 colour (cmyk)� €1,200 

Surcharge 4 colour advert (1/6 page)� €550 

Surcharge 4 colour advert (1/8 page)� €300

Discounts: For bookings within 12 months (calendar year)

3 insertions 5 % 9 insertions 15 %

6 insertions 10 % 12 insertions 20 %

Special forms of advertising:
Bound insert

2 pages  €7,050.00 4 pages  €8,050.00� Discounts according  
to frequency scale.

2-page bound inserts must be supplied untrimmed, 4-page bound  
inserts folded and untrimmed. Paper weight must not exceed  
135 g/m². Technical details will be provided upon order. Bound inserts 
are discounted according to the frequency scale. Regardless of the 
number of pages, one bound insert counts as one ad.

Loose inserts (no discount possible):	 up to 25 g  €7,300 
				    up to 50 g  €8,850

Max. 5 inserts per issue,  
max. size: 202 mm wide × 290 mm high
A sample must be submitted before the order can be accepted.

Adhesive advertising materials and other special formats on request.

Contact: Delivery address for special advertising formats:
Please refer to your order confirmation for the delivery address of  
special advertising formats, which you will receive after booking.

Terms of payment:
2% cash discount for payment within 8 days from the invoice date. No 
discount for occasional ads, postage fees, box number fees or reply 
forwarding postage. Net 30 days from the invoice date; advance invoi-
cing reserved 
VAT ID No. DE147510257
Bank details: 
Baden-Württembergische Bank 
IBAN: DE72 6005 0101 0002 8259 22 / BIC: SOLADEST600
Deutsche Bank AG Stuttgart 
IBAN: DE33 6007 0070 0165 0100 00 / BIC: DEUTDESS
Postbank Stuttgart 
IBAN: DE38 6001 0070 0031 9657 07 / BIC: PBNKDEFF

P

All prices plus applicable VAT.

Magazine
Price list no. 33, valid from 01.01.2027

Please refer to our General Terms and Conditions at www.gentner.de/mediaservice/agb-anzeigen
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FMagazine
Formats and technical specifications

1 Magazin format:

Type area:

DIN A4, 210 mm wide × 297 mm high

180 mm wide × 260 mm high

2 Printing and  
binding methods:

Web offset printing, perfect binding, 3 mm bleed.  
Please send pdf files with a minimum resolution of 
300 dpi. 

3 Submitting data: Please send us your print documents digitally  
only, by email to our order management at  
datenanlieferung@gentner.de.

4 Data format: Composite PDF/X-3, Acrobat (PDF 1.3), CMYK 
mode.

	› Fonts, logos, and images are included.
	› Resolution: Image components CT: 300 dpi, 
linework LW 1200 dpi.

	› No transparencies or layers.
If print materials other than those explicitly reques-
ted are supplied, we reserve the right to charge for 
creating the PDF files at cost.

5 Colours: Euro scale

Special colours and hues that cannot be attained 
by combining colours on the scale must be sep-
arately agreed with the publisher. Special colours 
are created from the Eurocolour scale for technical 
reasons. Minor deviations in the ink value remain 
within the tolerance range for offset printing. A 
spot colour may only consist of two of the three 
additional primary colours (cyan, magenta, and 
yellow) in addition to black (and/or white).

6 Proof: By sending us a proof, please consider that it has 
to be a contact proof produced from the supplied 
data. The name of the colour parameter and proof 
designation must be printed on the proof. The 
Ugra/Fogra media wedge must also be included 
for comparison. Please send the proof by mail to 
our production department (see no. 9).

7 Data storage: Data will be archived. Unchanged rerun is generally 
possible. However, we cannot guarantee that data 
will be retaine.

8 Guarantee: If incomplete or deviating data (texts, colours, 
images) are supplied, we accept no liability for the 
print result.

The publisher guarantees the print quality custo-
mary for this title within the limits of the supplied 
print materials.

9 Contact: If you are not able to provide data in the formats or 
by the means described above and are not able to 
convert them into the desired forms, contact our 
technical hotline:

Phone +49 711 6 36 72-861

The shipping address for sending data by post and 
for proofs is

Alfons W. Gentner Verlag GmbH & Co. KG 
Mr. Rudolf Beck 
PO Box 10 17 42, 70015 Stuttgart

Phone +49 711 6 36 72-861

Please also note our information on data delivery 
at https://www.gentner.de/mediaservice/datenanlieferung



13

media information 2027

TMagazine
Editorial calendar

Issue/dates Focus topics Trade fairs and events

01–02
Publication date:� 09.02.2027
Ad deadline:� 15.01.2027

	› Methods: Single-cell bacteriomics

Product overview: Electrophoresis systems and precast protein gels

GfV Annual Meeting 
Frankfurt/M., 1–4 March 2027 
Bonus distribution

03
Publication date:� 09.03.2027 
Ad deadline:� 12.02.2027 

	› Methods: Optical Tweezers and Force Spectroscopy –  
Mechanical characterisation of single molecules

Product overview: Blotting systems (wet, semi-dry and dry transfer)

EPHAR 2027 – 10th European  
Congress of Pharmacology,  
Frankfurt a.M., 9–11 March 2027,  
Bonus distribution

VAAM Annual Meeting 
Marburg, 14–17 March 2027 
Bonus distribution

04
Publication date:� 07.04.2027 
Ad deadline:� 15.03.2027 

	› Special: Connectomics – Imaging, Spatial Biology and functional 
analysis of neuronal networks
Focus topics: From imaging to neural networks – via microscopy and antibo-
dies to single-cell analysis, spatial omics and AI.

Product overview: Microfermenters and benchtop bioreactors

Deutsche  
Biotechnologietage 
Düsseldorf, 13–14 April 2027 
Bonus distribution

05
Publication date:� 12.05.2027
Ad deadline:� 19.04.2027 

	› Methods: Epigenome Editing – Targeted histone modification  
and DNA methylation

Product overview: Nucleic acid extraction kits for automated platforms

Achema 
Frankfurt, 14–18 June 2027 
Bonus distribution

06
Publication date:� 22.06.2027 
Ad deadline:� 31.05.2027 

	› Methods: Patch-seq – Electrophysiology and transcriptomics 
from the same neuron

Product overview: DNA polymerases for PCR
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Issue/dates Focus topics Trade fairs and events

07–08
Publication date:� 20.07.2027 
Ad deadline:� 25.06.2027 

	› Essay issue:
Stakeholders from research and the bio-industry present their own  
“hot” topics

09
Publication date:� 14.09.2027 
Ad deadline:� 20.08.2027 

	› Special: Life in a changing climate – how genomics, genome editing, 
omics and phenotyping are making organisms fit for climate change
Focus topics: Genome editing, sequencing, PCR, single cell, spatial biology, 
proteomics, imaging, plant phenotyping and bioinformatics

Product overview: Shaking incubators

Ilmac 
Basel, 21–23 September 2027 
Bonus distribution

10
Publication date:� 12.10.2027 
Ad deadline:� 17.09.2027

	› Methods: Cell-free expression systems for proteins and  
genetic circuits

Product overview: Transfection reagents

11
Publication date:� 10.11.2027 
Ad deadline:� 18.10.2027 

	› Special: Proteins under the spotlight – from expression and purification 
to protein interactions, proteomics and structural biology
Focus topics: Antibodies, reagents, protein purification, chromatography, 
Western blot, imaging, microplate readers, mass spectrometry, protein 
interaction analysis and structural biology.

Product overview: Liquid handlers and dispensers

Medica,  
Düsseldorf, 15–18 November 2027

12
Publication date:� 09.12.2027 
Ad deadline:� 16.11.2027 

	› Methods: Proximity Labeling – Mapping protein-protein interactions  
in a cellular context

Product overview: Automated cell culture

TMagazine
Editorial calendar
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JANUAR FEBRUAR MÄRZ APRIL MAI JUNI JULI AUGUST SEPTEMBER OKTOBER NOVEMBER DEZEMBER JANUAR ’28

 1  1  1  1  1  1  1  1  1  1  1  1  1 
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 5  5  5  5  5  5  5  5  5  5  5  5  5
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 7  7  7  7  7  7  7  7  7  7  7  7  7
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 14  14  14  14  14  14  14  14  14  14  14  14  14
 15  15  15  15  15  15  15  15  15  15  15  15  15
 16  16  16  16  16  16  16  16  16  16  16  16  16
 17  17  17  17  17  17  17  17  17  17  17  17  17
 18  18  18  18  18  18  18  18  18  18  18  18  18
 19  19  19  19  19  19  19  19  19  19  19  19  19
 20  20  20  20  20  20  20  20  20  20  20  20  20
 21  21  21  21  21  21  21  21  21  21  21  21  21
 22  22  22  22  22  22  22  22  22  22  22  22  22
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 25  25  25  25  25  25  25  25  25  25  25  25  25
 26  26  26  26  26  26  26  26  26  26  26  26  26
 27  27  27  27  27  27  27  27  27  27  27  27  27
 28  28  28  28  28  28  28  28  28  28  28  28  28
 29  29  29  29  29  29  29  29  29  29  29  29
 30  30  30  30  30  30  30  30  30  30  30  30
 31  31  31  31  31  31  31  31

19/20 Arbeitstage 20 Arbeitstage 20/21 Arbeitstage 22 Arbeitstage 18/19 Arbeitstage 22 Arbeitstage 22 Arbeitstage 22 Arbeitstage 21/22 Arbeitstage 21 Arbeitstage 21/22 Arbeitstage 23 Arbeitstage 20/21 Arbeitstage ’28

Sommerferien 
Baden-Württemberg 29. 7.– 11. 9.
Bayern 2. 8.– 13. 9.
Berlin 1. 7.– 14. 8.
Brandenburg 1. 7.– 14. 8.
Bremen 8. 7.– 18. 8.
Hamburg 1. 7.– 11. 8.
Hessen 28. 6.–  6. 8.
Mecklenburg-Vorpom. 5. 7.– 14. 8.

Niedersachsen 8. 7.– 18. 8.
Nordrhein-Westfalen 19. 7.– 31. 8.
Rheinland-Pfalz 28. 6.–  6. 8.
Saarland 28. 6.–  6. 8.
Sachsen 10. 7.– 20. 8.
Sachsen-Anhalt 10. 7.– 20. 8.
Schleswig-Holstein 3. 7.– 14. 8.
Thüringen 10. 7.– 20. 8.
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Heilige  
Drei Könige

Neujahr

Fastnacht

Beginn Sommerzeit
Ostersonntag

Karfreitag

Ostermontag

Maifeiertag
Tag der Arbeit

Pfingstsonntag

Christi Himmelfahrt

Mariä 
Himmelfahrt

Ende Sommerzeit
Reformationstag

Allerheiligen

Volkstrauertag

Buß- und Bettag

Weltkindertag

Totensonntag

1. Advent

3. Advent

2. Advent

Heiliger Abend

4. Advent 

1. Weihnachtstag

2. Weihnachtstag

Silvester

Heilige  
Drei Könige

Neujahr

Internationaler  
FrauentagRosen montag

Aschermittwoch

Valentinstag

Tag der 
dt. Einheit

Pfingst-
montag

Nikolaus

Muttertag

Fronleichnam
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LJ Wall Calendar

Ad deadline: 	 October 1, 2027
Print Run:	 17,400 copies
Distribution:	� Distributed with  

Laborjournal issue 11/2027
Wall Calendar:	� 1,000 mm wide × 700 mm high

Laborjournal Wall Calendar 2028
Your advertising and events in view all year long.

Your Advertising Options:

Premium €2,900

Large advertising space at the top 
Format: 225 mm wide × 85 mm high

Standard €1,900,00

Small advertising space at the bottom 
Format: 120 mm wide × 60 mm high

All prices plus value-added tax (VAT).
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1

1 Web address (URL): www.laborjournal.de
2 Short characterisation: 

Laborjournal online presents stories, reports and commentaries 
relevant to the life sciences that flow directly from the Laborjournal 
editorial office. In addition, the platform offers a diverse selection 
of Laborjournal contents from previous issues: methods, tips and 
tricks, rankings, product overviews and other popular series. It also 
provides an extensive range of services: the job market, the lecture 
calendar, the conference and training calendar and much more. 

3 Target group:
Postdocs, heads of laboratories, heads of institutes, master‘s stu-
dents, diploma students, PhD students, staff of clinical research 
laboratories, senior physicians, scientific staff in industry, company 
founders, technical staff

Life scientists and medical researchers at: universities, non-univer-
sity research institutes (MPI, FMI, DKFZ, …), university hospitals, 
industrial research laboratories, biotech companies, routine labo-
ratories

4 Publisher:
Alfons W. Gentner Verlag GmbH & Co. KG 
Forststraße 131, 70193 Stuttgart, P.O. Box 10 17 42, 70015 Stuttgart 
Phone: +49 711 6 36 72-0, Fax: +49 711 6 36 72-7 60, 
Internet: www.gentner.de
atlas Verlag GmbH  
Bajuwarenring 19, 82041 Oberhaching 
Internet: www.atlas-verlag.de

Website
Profile / usage data

Webmaster 
Dr. Carsten T. Rees, F & R Internet-Agentur,  
Zikadenweg 4, 79110 Freiburg, Phone: +49 761 1563 461, 
webmaster@laborjournal.de
Digital Advertising: 
Armin Gross, Alfons W. Gentner Verlag GmbH & Co. KG 
Forststr. 131, 70193 Stuttgart, Phone: +49 711 63 672-874 
gross@gentner.de, www.gentner.de

5 Traffic audit:

Member of the IVW group “Online-Medien”, a spin-off 
of the German Audit Bureau of Circulation (IVW),  

since 1 April 2025.

6 Usage data / Source:
Page impressions/month:� 79,782  
Visits total/month:� 33,596
Source: IVW online usage data, July 2026

online
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Website 
Prices / advertising formats P

All prices plus VAT.
jpg, gif or png format, max. ad file: 250 KB 
For data privacy law reasons: no cookies, tracking pixels, tracking images 
or tracking codes may be included. You’re free to integrate tracking 
information in your banner links (HTML, no javascript). 
We are generating monthly statistics based on IVW Online-Medien and 
Google Analytics data.

Leaderboard Skyscraper Billboard Content Ad

Fixed position, always visible

Format: 860 × 110 px 
(mobile and LJ blog: 280 × 280 px).

Fixed position, always visible

Format: 120 × 600 px, at the side 
(mobile and LJ blog: 280 × 280 px).

Format: 960 × 100 px 
(mobile and LJ blog: 280 × 280 px).  

Billboard XL 
Format: 960 × 150 px 
(mobile and LJ blog: 280 × 280 px).

Headline up to 55 characters, lead text up to 
110 characters (each incl. spaces) 
Format: 280 × 280 px,  
1 photo (280 × 158 px),

Promotion Ad
Format: 280 × 280 px

Complete Package Premium Package Special Package

Placement All pages 
 

Expected monthly page impressions: approx. 70,000 (IVW-audited)

Starting page, online articles and LJ blog 
 

Expected monthly page impressions: approx. 35,000 (IVW-audited)

All pages in the following categories: Background, 
Methods & More, Careers, Opinion, Events, Hu-
mour, Archive. 
Expected monthly page impressions: approx. 35,000 (IVW-audited)

type of advertising rate per month rate per month rate per month

Leaderboard €7,980 €4,400 €4,400

Skyscraper €5,970 €3,270 €3,270

Billboard €5,230 €2,850 €2,850

Billboard XL €5,620 €3,270 €3,270

Content Ad €4,800 €2,850 €2,850

Promotion Ad €4,800 €2,850 €2,850

1 Discounts for display advertising:
from 3 months =   5 %	 from   6 months = 10 % 
from 9 months = 15 %	 from 12 months = 20 %

2 Payment terms:
See page 11

3 Data delivery:
Five working days before the start of the 
campaign via email to: datenanlieferung@
gentner.de

4 Special advertising formats:
Upon request

online
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PNewsletter
Prices / forms of advertising

All prices exclude VAT.

Billboards Content Ad
Newsletter Newsletter

Format:  
600 × 250 px 
 
 
 
 

Price: €1,420

Format: 
600 x 250 px; 
1 photo (280 x 158 px), 
headline up to 48 cha-
racters, lead text up to 
200 characters  
(each incl. blanks)

Price: €1,420

	› Subscribers:� ca. 20,000
	› Open rate (average)� 25%

Source: publisher‘s analysis, mailing list July 2026

Frequency Data delivery
2 - 3 × per month 5 working days before dispatch date 

to datenanlieferung@gentner.de

Laborjournal newsletter

online
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Webinar packages

Methods & More

All prices exclude VAT.

Short characterisation
“Methods & More” under Laborjournal online offers a broad range of 
new content on methods, such as: method reviews, tips and tricks, 
problem solving strategies, product overviews, etc. Our “Methods & 
More” platform is also open to all suppliers, as a perfect medium to 
present their: 
products, white papers, webinars, catalogues and training courses

Everything is organised by topic and therefore geared to what visitors 
are searching for, to provide our online readers with an effective search 
and a focussed web visit. Together, we will turn this platform into a 
“must-visit” for laboratory researchers.

2 Rates for “Products”
1 product €365.– 

2 products €690.– 

up to 4 products €1,250.– 

up to 6 products €1,750.– 

up to 8 products €2,180.– 

More rates on request

3 Rate for “Product Videos”

each video €640.– 

4 Rates for “White Papers”

1 white paper €630.– 

2 white papers €1,200.– 

3 white papers €1,700.– 

4 white papers €2,020.– 

More rates on request

5 Rate for “Webinars”

each virtual seminar €375.– 

6 Rate for “Webinar Videos”

each video €640.– 

7 Rate for “Training Programmes”

each training €375.– 

8 Rate for “Catalogues”

each catalogue €375.– 

online
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P

Recruitment ads digital Premium
Placement and rotation in the top six positions for the entire run, plus a teaser  
on the homepage www.laborjournal.de (approx. 6,000 page views per month);  
max. 3 premium ads per month. PDF or HTML format

€810,– /month

Recruitment ads digital Classic
PDF or HTML: €560,– /month

Recruitment ads – PDF file
The PDF should have a maximum file capacity of 250 KB.

If you would like to place a PDF or an HTML ad, please send the files by email to stellen@laborjournal.de  
or call +49 761 292 5885. Please state the required online period (in months; minimum 1 month) and your 
billing address. We offer free advert composition, please send a text file and the required photos or gra-
phics.

Terms of payment
See page 11

Recruitment adverts Digital

Website
Online recruitment adsonline
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Your contacts

Editorial Staff

Editor in Chief 
Dr. Ralf Neumann 
Phone +49 761 28 68 93 
redaktion@laborjournal.de

�Editor 
Dr. Henrik Müller 
Phone +49 76129 25 887 
hm@laborjournal.de

�Editor 
Mario Rembold 
Phone +49 162 65 11 625 
mr@laborjournal.de

Sales

Head of Medical Publishing 
Armin Gross 
Phone +49 711 6  36  72-874 
gross@gentner.de

Product and image ads 
Stefanie Wohllaib 
Phone +49 89 55241-131  
stefanie.wohllaib@atlas-verlag.de 

Product and image ads 
Maxime Lichtenberger  
Phone +49 89 55241-246  
maxime.lichtenberger@atlas-verlag.de 

Recruitment and event ads 
Ulrich Sillmann 
Phone +49 761 292 5885 
stellen@laborjournal.de

Order processing

Order Management 
Rudolf Beck 
Phone +49 711 6  36  72861 
beck@gentner.de

Ad-Management 
Katharina Nitzsche 
Phone +49 711 6  36  72-811 
nitzsche@gentner.de

Ad-Management 
Jennifer Assmus 
Phone +49 711 6  36  72-810 
assmus@gentner.de



